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OUR..........
SERVICES

Offset & Digital Printing
Indoor & outdoor Printing
Cartoon Stands & Boxes
Bag Pack
Paper Cups
Roll to Roll ( Label )
Flexable Printing (Roto)

Secured Printing

GraceTeam
PW? & ﬂW

Head Office & Print House:
No.2 - Block 13025. St., no. 51 -
Industrial zone “A” ELObour city,
Cairo, Egypt
Tel.:

(+2) 012 71666176 - (+2) 012 27878485
E-mail: info@graceteamegypt.com
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and healthcare facilities.

Using longer-life UV LEDs, the
printer consumes less energy
than those using conventional
UV lamps.

Compatible with the UJF-
7151plus, Mimaki's MUH-100-Si
UV-curable metallic ink will also
feature at the show.

Launched this year, this ink
can be printed directly onto
products such as reusable glass
bottles without requiring any
further manual processing
or handling, enabling users
to produce elegant and
sophisticated  applications
with minimal labour.

A further highlight will be
Mimaki's UCJV300-75 UV
integrated printer/cutter. The
award-winning solution can
produce unique five-layer
printing to create distinct
designs, simultaneously, on
each side of a substrate. This
makes it ideal for applications
using transparent film, such as
labels and flexible packaging,
creating new, value-adding
application possibilities for
users.

All UCJV Series inks are also
GREENGUARD Gold certified.

Mimaki will also exhibit two
further systems at the show,
both of which are ideally
suited to customers within
the labelling and packaging
markets:

Mimaki CJV150-75: Featuring a
state-of-the-art cut-and-print
function, this high-quality
inkjet printer/cutter eliminates
problems faced when printing
onto substrates before cutting,
such as film separation and
faulty cut results, and is ideal
for sticker and label production.

With a maximum print/
cut width of 800mm, the
system also offers vibrant
inks, including silver, orange
and light black for maximum
product impact.

Mimaki CFL-605RT: A compact
flatbed cutting plotter with a
maximum cutting area of 610
X 510mm. The system has a
range of cutting and creasing
tools, including an eccentric
cutter for coated packaging
board, a pen tool for line
drawings and a creasing
roller for folding lines. This
makes it ideal for numerous
packaging applications,
including packaging samples
and prototypes, cartons,
packaging inlays and more.

“We're at an important juncture
in the label and packaging
industries. While markets are
thriving and investment is rife,
it'’s also the right time to take
a step back and look at the
environmental impact. There
are many positive choices
we can make together as an
industry,” Drion adds.

16



Mimaki Endorses Sustainable
Choices at Labelexpo Europe

Under the theme ‘Reimag

ine

the Future of Labelling and
Packaging’Mimaki Europe will

focus on greater sustainability at
Labelexpo Europe 2019.
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Under the theme ‘Reimagine
the Future of Labelling and
Packaging; Mimaki Europe will
focus on greater sustainability
at Labelexpo Europe 2019.

The leading manufacturer
of inkjet printers and cutting
systems will demonstrate how
businesses can use Mimaki’s
wide range of solutions to make
more sustainable choices when
designing and manufacturing
labels and packaging.

Mimaki will exhibit a show-
stopping array of applications
from die-cut labels, metallic
stickers and rigid decals, to
folding cartons, corrugated
boxes and 360-degree-
printed-packaging, on stand
A40, Hall 8.0. All samples
on the Mimaki stand at
Labelexpo will be produced
with improved sustainability
in mind, according to Marketing

Manager, Mimaki EMEA, Danna
Drion, who enthuses: “We look
forward to demonstrating how
brands can realise creative ideas
whilst at the same time, make
smarter, more sustainable
choices with Mimaki technology.
Digital is an obvious solution for
producing labels and packaging
on-demand and eliminating
waste caused by lengthy start-
ups and job changeovers as well
as over-stocking. In addition,
Mimaki has a market-leading
range of compatible substrates
so brands can always make
sustainable choices for their
products.”

A technology highlight on the
Mimaki stand will be the UJF-
7151plus direct-to-object UV
flatbed printer. Printing short-
run packaging applications
live at Labelexpo Europe 2019,
visitors will see the flawless
print quality achievable for

MMmakKi

rigid decals, packaging mock-
ups and stickers. Using Mimaki
LH-100 and LUS-120 inks, which
are Greenguard Gold certified,
the printing inks have met some
of the world’s most rigorous and
comprehensive standards for
low emissions of volatile organic
compounds (VOCs) into indoor
air,and is acceptable for use in
environments such as schools



The traceability project is
based in the REVO Academy
in BOBST Firenze. The REVO
Academy is open to converters
worldwide to test and get
training on turnkey ECG
solutions, delivered by the 12
REVO Members and Partners.

Meanwhile, Mouvent, the
digital printing competence
center of the Bobst Group,
is showcasing the recently
announced LB702-UV digital
press. There will be live demos
of the machine at 100 m/min
with 6 colors and 1200 dpi
resolution on multiple jobs
and various substrates.

The LB702-UV will set a new
benchmark for digital label
printing, combining, quality,
speed and affordability, without
any trade-off.

During the event, BOBST Flexo
and Mouvent Digital presses will
also showcase how different

print technologies on different
substrates can achieve the same
Delta E, maintaining accurate
color consistency.

This is very important as
brand owners have various
requirements, which can't always
be met by one technology only.

Finally, BOBST is providing
brand owners and converters
with new opportunities to
increase the safety of food
packaging.

In collaboration with Flint, GEW
and the UVFoodSafe Alliance,
BOBST is announcing the digital
control of UV energy.

This allows for the unique
safety traceability of each
printed meter of substrate,
opening new opportunities
for UV printed food packaging
production with new food
safety certifications.

Compared to solvent and
water-based inks, UV inks
achieve higher print quality
and  color  consistency
combined with the absence
of VOCs (volatile organic
compounds), improving ink
stability and sustainability.

"The label and packaging
industry is clearly going
digital, in terms of processes,
value creation, and new
business models,” said Jean-
Pascal Bobst, CEO of BOBST
“The collaboration between
partners is essential to the
success of our industry and
the packaging industry as
a whole.

BOBST is helping to drive the
industry transformation with
meaningful innovation and
real collaboration, which
will result in solutions that
fulfil the requirements of
converters and brand owners
alike”

18
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BOBST launches major

breakthrough products and
solutions, providing new
business opportunities for
converters and brand owners

BOBST, along with Mouvent and 12 REVO partners, has unveiled major new innovations
that will help to redefine the future of labels and packaging production. Converters and
brand owners attending the BOBST Labels & Packaging Innovation event in Florence this
week (April 1st- 4th) are the first to see the new solutions in action. The event is addressing
three key industry needs: improving time-to-market, guaranteeing color consistency and
monitoring food packaging safety.

BOBST is showcasing two
revolutionary solutions, which

will change the established flexo
process.

+ The new Ink-on-Demand (loD)
system eliminates ink trays and
chambered doctor blades. It only
requires 30 grams of ink in the
print unit to operate.

Full wash-out and ink change
are performed in minutes with
only a few grams of ink and
washing liquid wasted. This will
establish a new benchmark in
the market, reducing costs and
environmental burdens.

+ The new DigiColor system
performs  "on-the-fly" job
changes of color Delta E. Each
of the seven Extended Color
Gamut (ECG) inks is splitinto a
darker and a lighter ink, which
are mixed in-line to match the

targeted Delta E. Closed-Loop
color control of DigiColor
achieves "digital" color-
matching, color consistency
at any speed, on any
substrate, with any operator
worldwide. Converters and
brand-owners will now be
able to rely on a new "digital"
technology to protect their
brand identities. Converters
will benefit from major
time savings and quality
improvement benefits.

BOBST is also presenting
a world premiere for a
solution that enables the full
traceability of every piece of
packaging. In collaboration
with ESKO, AVT, Pantone

and X-Rite, the new solution
allows the “digital” traceability
from the original file, to the
press, to the job validation
and final storage of digital
data generated from the final
printed job.

It is built on the BOBST
Digital Flexo technology
and combines WebCenter,
ColorCert, SpectraLab and
PantoneLive assets.

This enables a fully digitalized
and connected workflow,
transforming the way labels
and flexible packaging can be
done - timely, with the right
quality control and the proper
costs.



in small and large format as
well. Signage, posters, POS/
POs, interior decoration, even
textile or car-wrapping are now
fully digital.

Last but not least, environmental
concerns are, for example,
driving LED dryers to replace
infrared dryers in all production
printing systems. New substrates
are changing the market
landscape enabling new
applications and reducing
environmental impact.

Online printing factories with
offset printing fleets, small and
large format digital printers (e.g.
Onlineprinters, Pixartprinting)
will remain and will further grow,
having conquered the various
sectors of commodity printing.
They will retain this, supported
by customers who are also print
service providers using them
under the so-called white label.
The consequence of all these
recent developments: a new
market segmentation is looming
in printing.

We can distinguish six segments
that sometimes overlap each
other (a bit like in the food, home
equipment, or business supply

industries):

+  Multiservice  printing
companies expecting customers
to walk through the door
anytime, often described as
small convenient (corner)
copyshops.

+ Print providers located in
metropolitan centres providing
quality and fast turnaround time,
serving key accounts to whom
they have access and to whom
they provide different print
services.

« Print providers that are well
equipped across multiple
technologies, able to take on
small and large orders. They
have the necessary space
being located on the outskirts
of cities, however they suffer the
disadvantage of depending on
logistics and delivery times.

« The specialists (books,
magazines, packaging, etc.).
They have optimized production
lines — printing and finishing/
converting and have very
specific capabilities. They
typically address national
and international clients and
markets.

« Printing factories, generally
located near communication
centres (airports, etc.), who can
efficiently handle commaodity
print jobs with their optimized
processes .

+ Online printers, with fully
integrated workflows across
printing and finishing for
efficient shipping and delivery
across countries and borders.
Users themselves need to
upload the relevant content
and select from among defined
formats and substrates.

So the new mantra of the
printing game is to define
where you want to play and
to do it right. The winners
are the ones providing real
services and addressing
new segments and markets,
moving away from commodity
printing. In the not so distant
future, Amazon and Google,
to name just two, are waiting
on the weaknesses of today’s
print players to then place
their own pawns in the
game, so as to expand their
capabilities building on their
proven networks and process
expertise. Amazon has in fact
already started.
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industry is characterized by
the rise of digital printing,
including inkjet printing,
combined with significant
modernization of traditional
printing technologies. Offset
is surviving thanks to technical
advances: automation of
calibration processes,

reduction of waste, higher
speed (20,000 sheets/hour),
offset-digital hybrid workflow,
offset-digital combinations in
commercial, labels, packaging,
binding  with  finishing
equipment (as in digital).

Workflow developments are
seenin all areas and internet
printing (web-to-print) s
booming.

It is now possible to respond to
customer-demands that could
not have been met before, such
as the printing of a single copy
of a book, very short print-runs
for brochures or documents
as well as packaging and fully
customized labels. The demand
for long-tail solutions can now
be met with digital printing
offers from Canon, Domino,
Fujifilm, Heidelberg, HP, Koenig
& Bauer, Komori, Ricoh, Riso,

Xeikon, Xerox, etc.

The search for the best price is
giving way to the search for the
most profitable service for the
customer.

‘Print only’ is being replaced
by ‘a universe with print in it"
From order to delivery, without
sacrificing creativity, quality and
overall print profitability.

The key question becomes
“what is the ROI (return on
investment) of a print?”
Printed documents that can be
de-materialized (into the non-
physical) will continue to be
de-materialized, so there’s only
one way to remain in business
profitably: by providing added-
value and the related services.
Customers no longer want to
be told how it works, but what it
does in terms of results (impact)
and in this regard print must
contribute (i.e. communicate
effectively) when integrated
within a mix of media channels.

The return of print Consumers
are saturated with digital
information.

They can however be positively
sensitive (receptive) to different

communications that engage
them in a distinctive, personal
way: invitations, brochures,
books, photos, greeting cards,
personalized documents using
some of the advances in 21st
century print: special colours
(gold, silver, fluorescent, etc.),
varnish, relief, new shapes,
form-factors.

“We see a return of print,
ten years ago it was cheesy,
especially for young people,
now you have to know how
to mix print with other modes
of communication,” adds Mr.
Coquard. “We are rediscovering
that a well-targeted print
communication allows us to
weave a link to customers”.

This is echoed in other industries
where there is also a return
to ‘the physical’ e.g. Polaroid
images in photo and the Vinyl
album in music.

We are heading towards
more automation of the print-
production process - from
receiving the order, managing
the files to the shipping of
the final print job. Customers
want human proximity and fast
turnaround time.

These two requests are
becoming more and more the
key criteria for selecting service
providers. But how to provide
such capabilities when the client
is miles away?

Equipment wise and in order to
deliver the latest services, more
and more service providers are
starting to use digital printing
and embellishments systems
(e.g. MGI/ KonicaMinolta) or
large-format flatbed printing
systems (e.g. SwissQprint) with
associated cutting (e.g. Zuind).
The digital transformation is



Raphael Ducos — Dare to be different

The impression is dead. Long live the impression!

Long live printing that is
integrated alongside other
communication channels. This
is the way forward and to get
it right, you need to make two
changes: throw away the old
baggage you've carried for so
long and embrace

a change of mentality. You
must swap the old habits of
traditional printing for digital
ones!

“I am optimistic for the years
to come,” says Mr. Coquard,
head of Industria, a Parisian
print service provider with a
passion for all things ‘tailor-
made’and right now on the
verge of switching completely
to digital printing.“There are
fewer and fewer print experts
within the customers we
engage with.

Our contacts are coming more
often from higher up in their
organizations, in marketing
or communications, and they
are facing broader challenges.
They do not have a pure print
problem but more

a communications challenge.
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And those with a print problem
alone often don't know how to
manage it.

So, if a print service provider can
offer relevant communication
proposals, ensuring top
quality within the required
delivery schedule and with
a positive communication
result (outcome), then there is
definitely business to be made!”

Printing has not changed as
rapidly as it could have, as new
technologies based on toner and
inkjet have worked alongside the
older ones (offset, rotogravure,
screen printing, flexography).

It certainly has benefited from
all the advantages brought by
IT and software, whether

in traditional or digital printing
and finishing equipment (small
and large formats), in process
management or in marketing
with multichannel or cross
media communications.

We shouldn't forget the
numerous embellishments now
available for all technologies and

in all markets.

In short, the print impression
has been transformed,
re-muscled, adapted and
developed, while meeting a
fundamental, necessary trend
for reduced environmental
impact (control of rejects, less
waste, better inks, sustainable
papers, etc...)

Some traditional printers,
albeit too few of them, go
ahead and develop full digital
departments or replace offset
presses with digital models.
But that's not enough, digital
printing requires a change of
mind: towards flexibility

of operation, responsiveness,
different management
schedules, and real tailor-
made service. It is no
coincidence that major
players in digital printing are
often derived from smaller
reprographic structures that
already have

a‘service culture’

A period of transformation
Today’s commercial printing
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Laura Brunner

Digital printing for textiles

Manufacturers of digital
printing presses have been
eyeing up the textile market
for a while.

Both direct-to-garment (DtG)
printing and the printing of
textiles for other purposes
have been attracting attention.

This makes sense given
the range of technologies
available and the dynamism
in the digital printing business:
everyone’s looking for that
next killer application. Textile
printing may well be it.

There is indeed a massive
opportunity in textiles,
not least because of the
environmental dimension.

Reducing  environmental
impact should be as much a
driving force in the positioning
of digital printing of textiles
as supply chain disruption,
because the traditional linear
model of textile production is
incredibly resource intensive.

It requires huge amounts of
water for instance, apparently
taking nearly 2000 litres of
water to produce a single
pair of jeans. And according
to the journal Nature the textile
industry is responsible for 1.2
billion tonnes of Greenhouse
Gas emissions per year. To put
that in perspective in 2017 the

airline industry’s worldwide
flights accounted for 859
million tonnes of carbon dioxide.
Anything that can be done to
cut the environmental impact
of textile production has to be
a plus.

In the wake of the fast fashion
phenomenon, there are other
indicators that the traditional
model is vulnerable to
disruption.

Fast fashion encourages people
to wear and keep their clothes
for less time and there are also
signs of an increase in the
frequency with which interiors
are refreshed. The combination
of an outdated linear supply
chain, environmental pressure
and changing consumer
expectations suggest a sector
ripe for serious disruption.

We may be looking at the advent
of superfast fashion produced
on demand.

The only snag, and it's a serious
one, is how to deal with
the waste, because existing
textile waste and recycling
management are decidedly
subpar.

A new textile economy is
beyond the graphics industry
on its own but printers and
their technology providers
can contribute to a model that

follows the principles of the
circular economy. We need new
ideas for textile and clothing
recycling and alternative
supply chains that support it
effectively.

it makes sense for
equipment manufacturers
to partner with service
providers and brands more
effectively, especially in the
physical and online retailing
spaces. At the very least
digital press manufacturers
serving the textile sector
should acknowledge the

Here

environmental  concerns.
They should provide
positioning statements

outlining their intentions and
initiatives to support textile
recycling and reuse.

A new approach to apparel
and textile recycling will
drive superfast on demand
fashion because it solves
the two big problems facing
buyers. We want new clothes
on demand because we
never, ever have anything
to wear, and there’s never
enough wardrobe space.

For digital press manufacturers
such as Kodak, Ricoh, EFI
and HP, the opportunity is
to digitally print textiles and
clothes selling more ink, more
often in the process.

This article was produced by the Verdigris Project, an industry initiative intended to raise awareness of print’s positive
environmental impact. This weekly commentary helps printing companies keep up to date with environmental standards,
and how environmentally friendly business management can help improve their bottom lines. Verdigris is supported by the
following companies: Agfa Graphics, EFI, Fespa, HP, Kodak, Kornit, Ricoh, Spindrift, Splash PR, Unity Publishing and Xeikon.
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